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Table 1. The analysis and comparing of different kinds of trademark law of Taiwan
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Fig. 1. The management process of certification mark of origin of tea in Taiwan
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Table 2. Marks have applied for certificating the origin of tea
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Fig. 2. The drawing of certification mark for tea original

place
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Promotion and Prospect of Certification Mark of
Origin for Tea

Hsien-Tsung Tsai ~ Yao-Jen Tsai'
Summary

Promotion of certification mark of origin can guarantee agricultural product quality and improve
competitive advantage in these products. In Taiwan, many kinds of products including rice, fruit, wine
and tea have been labeling geographical term. Taiwan tea has been exporting to other countries as
“Taiwan Oolong Tea” for hundred years. Additionally, ” Wenshan Paochong Tea” Donding Oolong Tea”
“Alishan high-mountain tea” and other characteristic tea from different regions are also famous in tea
consumption market. We have been promoting registered trademark for a long time. Because names of tea
are always registered viciously, certification mark of origin has been encouraging since 2006. In this
article, we discuss promotion and prospect of present registered certification mark of origin.
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1. Associate Agronomist, Director, Wenshan Branch, Tea Research and Extension Station, Taipei, Taiwan,
R.O.C.



