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Table 1 The results of questionnaire survey of purchasing Taiwan teas from mainland China tourists

il A P 2013 4 2014 4 Tatol
SESEIE fass 787 396 1,183
P EAYAEE (BHEEE) B W 5t S o
(1) PerEEL 719 91% 340 86%  89%
(2 HE=E 6 1% 5 1% 1%
(3) Mg 4 1% 2 1% 1%
(4) Hesthos 58 7% 49 12% 9%
EEREEEN (EEE) X B W 5t S o =
(1) BCE 617 78% 289 73%  77%
(2) %18 517 66% 231 58%  63%
() fEac= 28 4% 23 6% 4%
(4) HEH® 5 1% 3 1% 1%
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Table 2 The result of regression analysis

o= 1 o= 2 o= 3
N =787 Beta t-value Beta t-value Beta t-value
PR 0.119 3.385** 0.115 3.304** 0.108 3.107**
e
<25 0.037 0.953 0.042 1.097 0.038 0.979
26~35 0.116 2.441* 0.105 2.202% 0.093 1.957
36~50 0.236 4.465%** 0.236 4,510%** 0.231 4.423%**
51~65 0.078 1.464 0.078 1.476 0.075 1.432
EEOREHD
H g 0.065 1.749 0.060 1.613
® 18 0.177 4.811%** 0.164 4,445
(= -0.009 -0.256 -0.013 -0.362
LU R
(kS 0.070 1.966*
B 0.079 2.248*
=1 0.007 0.196

*p < 0.05, ** p < 0.01, *** p < 0.001.
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The Study of Consumption Behavior of Taiwan Teas
for Mainland China Tourists

Yi-Hao Lin®  Wei-Cheng Pan’  Ting-Mei Kuo'  Jin-Chih Lin®
Cheng-Nan Lai®  Ku-Yuan Lee*

Summary

To understand the situation of purchasing Taiwan teas for million mainland China tourists in every
year, we have conducted sampling questionnaire survey of purchasing Taiwan unique teas for mainland
China tourists in departure hall of International Taoyuan airport in 2013-2014. The results of 2013 show
that 60.59 of tourists bought teas, everyone pay average NT$ 8,665 to buy 1.545 kg teas in 1,300
recovery questionnaires. The results of 2014 show that 569; of tourists bought teas, everyone pay
average NT$ 6,695 to buy 1.183 kg teas in 708 recovery questionnaires. The average purchasing volume
of teas in 2014 has decreased 0.362 kg, and the average cost of teas in 2014 has decreased NT$ 1,970
than those of 2013 respectively. We infer that these results should be related to the implement of the
Chian Tourism Law. The major purchasing Taiwan unique tea is high-mountain tea for mainland China
tourists (accounts for nearly 86 9g). The major purchasing place of Taiwan teas is surrounding areas of Mt.
Ali led by tour guides (accounts for nearly 899;), the minority areas are scenery areas, airport and tourists
bought teas from anywhere by themselves. The major purposes of purchasing Taiwan unique tea are
drinking for themselves and presenting a gift for someone. These results show that mainland China
tourists have a very high interesting for Alishan teas. Above survey results could let us understand the
preferences and characteristics of purchasing Taiwan teas for mainland China tourists, they also could be
a reference for planning extension & marketing strategy of Taiwan teas in future.
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